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We are presenting our first annual sustainability report where we are showcasing our
commitments towards improving our environmental, social and governance impacts. It contains

ET OECEOO ET Oi 5 hefated\pEogréms aéhieverhdats #nd feifoinande.

Scope

About this report

The report covers environmental, social, and governance performance of the company aitsl
subsidiary in Omanfor the period from 1st January 2020 to 31st December 2020, unless otherwise
indicated.

GRI Guidelines:

This report has been prepared in accordance with #1 Global Reporting Initiative (GRI) Standards:
(Core option). For further information and the GRI Content Index, please see Appendices A

Where relevant, we have also linked our contribution to the United Nations Sustainable
Development Goals (SDGs)

Comparable Data:

Most disclosures in this report cover historical data of 2019 and 2020, showcasing developments
over time.

External Assurance :

We chose not to appoint an external party to audit our nofinancial data for this report. We
followed an internal assurance process to give our stakeholders confidence in the accuracy of the
information reported.

Disclaimer :

This report contains certain forward-looking statements that express the way in whictUnikai, and

its Subsidiary intend to conduct its activities. These statements contain words suasOA @D AAOR 6
OAOOEI AOAnho OET OAT Aho OPI AT hoe OPOI EAAGG 1 O OEI EI /
of uncertainties that could cause actual resultsotdiffer from these projected or implied statements.

Any forward-looking statements contained in this report therefore not promises or guarantees of

future conduct or policy, and thus Unikai and its Subsidiary assume no obligation to publicly update

any statements made in this report. Unikai and its Subsidiary rely on information obtained from

sources believed to be reliable but does not guarantee its accuracy or completeness.
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About Unikai

UNIKAI Foods PJSC is48-year-old Public Joint Stock Company listed in Dubai Financial
Market. It was incorporated on 11 April 1977 by decree from His Highness, Sheikh Rashid
Bin Saeed Al Maktoum, the Ruler of Dubaiith its headquarters at Dubai, UAEand
operations in Gulf and other coutries. The company is engaged in the manufacturing and
distribution of dairy, juice & ice creamfice, carbonated soft drinks, water and variousther
kinds of food products Unikai Foods PJS@®olds 100% equity in its subsidiary Unikai

Company LLC registere as a limited liability company in the Sultanate of Oman & Unikai
International LLC.
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Mission, Vision & Values

Mission Vision

9

my stock ph

To be the leading food and beverage
lifestyle brand, providing happiness to
our consumers by linking past & future
generations.

True to our heritage we are passionate
about driving value for our consumers
and stakeholders through convenient and
innovative food & beverage lifestyle
choices that nurture our community

today and for generations to come.

Values

Integrity
Act honesty & ethically without any compromise in the best interest of our stakeholders. Show loyalty
and mutual respect on every level.

Innovation
We are adapting to produce our heritage for modern lifestyle by acknowledging & understand our stake

holder’s feedback. Encouraging & open to new ideas & continuous improvements & challenging the
status quo.

Excellence
Always strive to be the best in all our actions.

Teamwork

Utilize Individual skills & expertise in collaborative way to achieve results of a common goal.

Commitment

Believing in what we do, taking full ownership of our actions & dedicating our efforts, time & energy to
achieving the desired results. We promise to follow social responsibility by providing high quality of
innovative products with world class service. Consistently dedicated to believing in what we do by
holding ourselves responsible for achieving the desired results.

Team Work
Passionate about the well - being of our stakeholders by providing a motivational environment with a

positive & joyful experience.
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Our Products Range

Dairy $AEOU EO OEA Ai OT AOOOITA T £E
Flavored and Long-Life Dairy. We have earned the trust of
our consumers for more than 40 years and aramong the
leaders in UAEN a wide range of subcategories.

Juice Unikai is one of the regionalpioneersin UHT juice, offering
consumers a range of juices, nectars and drinks. UnikaiO
commitment has remained to develop healthier products
and as a resultye have launchedo sugar addedbeverages
in our portfolio .

Ice Cream We produce anddeliver a wide range ofice creamproducts
to consumers across theregion. We have ice cream in all
formats like bars, cones, tubs, cups and lollys.

Food Another larger contributing segment for Unikai is Food
segment where we have been delivering various food items
ranging from cupcakes, oils, nuts to riceAmong food items
we have substantial market share in UAE in Rice.
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Our Brands

Unikai has multi category product portfoliowith 27 registered Brands.

Award & Recognition

Unikai was awarded with the prestigious Sheikh Khalifa Excellence Award (SKEA) Silver
Category in manufacturing segmenin the year 2018.
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