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Press Release

UNIKAI posts AED 13.5 million net profit for 2015; Region’s oldest
FMCG group to take part in Gulfood 2016

UAE'’s food imports to grow four-fold to reach USD 400 billion in ten years

Dubai, UAE, 20 February 2016: On the sidelines of its participation in the Gulfood 2016, UNIKAI Foods,
one of the largest FMCG companies in the UAE, has reported a net profit of AED 13.5 million for 2015.

UNIKAI is now looking to expand its operations following the remarkable competiveness in areas like
quality, packaging, distribution, customer service, corporate governance, risk mitigation, talent acquisition
and local capacities.

“UNIKAI was able to do extremely well in 2015 based on its legacy in the FMCG industry in the UAE,”
says Mana Mohammed Saeed Al Mulla, Chairman of UNIKAI. “Being one of the oldest players in the
regional FMCG market for over 38 years, we relied on our experienced team and gained support from
stakeholders, suppliers, and business partners to increase our market share. Our products are well
known for quality, healthiness and freshness.”

"We are confident that the focused strategy adopted by our newly appointed leadership team and board
will continue to reflect positively on our financials. There is a flurry of many exciting business initiatives in
the pipeline and we are committed to aggressively and continuously launch numerous new products
leveraging on the company's breadth of expertise, depth of knowledge, and cutting edge technologies in
place,” emphasised Al Mulla.

“We have developed an aggressive, challenging and ambitious plan for 2016. The key focus will help
improve our distribution channels, expand our geographical reach, and further boost our quality measures
and brand exposure,” added Al Mulla.

“We developed a new strategy to overcome the challenges in the market, and the results are amazing. At
Gulfood 2016, we seek to enhance collaboration with local distributors and FMCG operators to provide
innovative UNIKAI products that put quality on top of its priorities,” added Neeraj Vohra, Chief Executive
Officer, UNIKAI.

“The FMCG market holds huge potential. Our operations at UNIKAI triggered a new phase of success
aimed at rapid growth through excellent quality, and availability of wide range of products. Our operations
expanded dramatically in 2015, covering nearly 200 routes across UAE and Oman on a daily basis. We
are also present in almost 29 countries across the GCC and MENA regions and are continuously working
towards developing sustainable business through understanding the market needs and developing tailor
made products,” added Vohra.

UNIKAI has also diversified its product line-up, and it is currently offers juices, dairy, ice cream, and
foods.

“The UAE’s food imports are expected to rise from USD 100 billion (AED 367 billion) in 2014 to USD 400
billion in the coming ten years, according to the UAE Ministry of Economy. Diaries and other FMCG
products play a major role in boosting the UAE economy. We, at UNIKAI, are looking to be an integral
catalyst in national growth,” concluded Vohra.

-Ends-



About UNIKAI

UNIKAI Foods PJSC is a publicly listed company on the DFM stock market. It is one of the oldest players
in the regional FMCG market for over 38 years and boasts a diversified product portfolio offering juices,
dairy, ice cream, and foods. With an intricate distribution network across the UAE and Oman it is present
in 29 countries across the GCC and MENA region.

For further information, please contact:
Virtue PR & Marketing Communications
P.O Box: 191931

Dubai, United Arab Emirates

Tel: 00971 4 4508835

Email: info@virtuemena.com

Website: www.virtuemena.com
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Press Release

2016 Target: 1.3 million cartons of Jeema mineral water and ‘O COLA’ soft drinks

Emirates Refreshment Company signs exclusive distribution deal
with UNIKAI Foods for Abu Dhabi

UNIKALI will create 10 routes across Abu Dhabi, Western and Eastern regions for
distribution for Jeema mineral water and carbonated soft drinks

Dubai, UAE, 17 April 2016: Emirates Refreshment Company (ERC), also known as Jeema Mineral
Water, has appointed UNIKAI Foods PJSC as exclusive distributor of Jeema mineral water and ‘O COLA’
brand carbonated soft drinks for the Emirate of Abu Dhabi, including Abu Dhabi city, Eastern Region (Al
Ain) and Western Region.

Following this agreement, UNIKAI will create 10 distribution routes for Jeema mineral water and
carbonated soft drinks under the name ‘O COLA'.

The major contract was signed by Mr. Abdulla Al Qubaisi, ERC's Chairman, and Mr. Mana Mohammed
Saeed Al Mulla, Chairman of UNIKAI. The agreement is forecast to expand sales of Jeema Mineral Water
and ‘O COLA’ soft drinks to 1.3 million cartons in 2016.

“Using our 40 years’ experience in the UAE and beyond, we seek to boost the distribution network of
Jeema Mineral Water Company in Abu Dhabi, Al Ain, and western region,” says Mr. Mana Mohammed
Saeed Al Mulla. “Jeema is a trusted name in mineral water industry, and its products will be available all
the way until the border of Saudi Arabia. We share the same quality standards as ERC and we are
confident of the success of this collaboration.”

Mr. Abdulla Al Qubaisi said: “We are relying on UNIKAI Foods extensive network to penetrate new areas
across the UAE. We have studied the market thoroughly, and we think UNIKAI Foods is our ideal
experience partner. UNIKAI will create 10 routes; 5 in Abu Dhabi, 3 in Al Ain and 2 in western region
area. Jeema Mineral Water is available in various servings, and variety of sizes and package dimensions
to suit diverse requirements. We take pride being the only exclusive pure mineral water company in the
Middle East to provide this unique product.”

UNIKAI has been witnessing a rapid growth and has become a household name thanks to its quality,
wide range of products and easy availability. The company is set to expand its footprint to nearly 200
routes across UAE and Oman in 2016.

Jeema came to life over 30 years ago. Jeema Mineral Water is naturally enriched with minerals,
especially calcium and magnesium, which gives it a unique, recognisable and silky taste, which is the
result of a completely natural and gradual process of filtration.

-Ends-

About UNIKAI:

UNIKAI Foods PJSC is a publicly listed company on the DFM stock market. It is one of the oldest players
in the regional FMCG market for over 38 years and boasts a diversified product portfolio offering juices,
dairy, ice cream, and foods. With an intricate distribution network across the UAE and Oman it is present
in 29 countries across the GCC and MENA region



For further information, please contact:
Virtue PR & Marketing Communications
P.O Box: 191931

Dubai, United Arab Emirates

Tel: 00971 4 4508835

Email: info@virtuemena.com

Website: www.virtuemena.com
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Press Release

UAE-based UNIKAI taps into Qatari FMCG market through partnership
with Qatar Foods & Services

Qatari FMCG market is vibrant and booming

Dubai, UAE, 9 May 2016: UNIKAI, one of the largest FMCG companies in the UAE, has signed a
memorandum of understanding (MoU) with Qatar Foods & Services, a subdivision of Quality Group
International and major supplier of consumer products to wholesalers, retailers and hypermarkets and
supermarkets in Qatar, to make available UNIKAI products in the Qatari FMCG.

The deal, was sealed in Doha through an agreement signed by Mr. Mana Mohammed Saeed Al Mulla,
Chairman of UNIKAI, and Mr Shamsudheen Olakara, Qatar Foods & Services, in the presence of Neeraj
Vohra, CEO of UNIKAL.

“Qatar Foods & Services shares our standards for delivering high quality fresh products,” says Mr. Mana
Mohammed Saeed Al Mulla. “It is our pleasure to expand our presence into the rapidly increasing Qatari
market through a strategic agreement with an experienced partner such as Qatar Foods & Services. The
food market is a vital sector that is immune to global uncertainties, and this was reflected in outstanding
performance for UNIKAL. Our expansion plans across the GCC are going full swing.”

On his part, Mr Shamsudheen Olakara, Chairman of Qatar Foods & Services said: “It is a matter of pride
for us to partner with one of the region’s most trusted dairy products providers. We will leverage on our
long business experience which includes deals with prestigious companies to ensure continuous flow of
UNIKAI products to Qatar. We have also identified the large storage requirements of this particular nature
of business and therefore we are establishing a long term partnership with the company.”

According to a report by Al Masah Capital, the GCC food services market is predicted to grow at
Compound Annual Growth Rate (CAGR) of 6.8 percent to reach $24.5bn in 2018. “We have studied the
Qatari market closely, because of its vitality and competitiveness. We are extremely confident about this
move, and hope to create a loyal client base across Qatar,” added Al Mulla.

Quality Group International is a professionally managed business conglomerate with diversified business
interests in hypermarkets, shopping malls, departmental stores, healthcare, imports and distribution,
foods & beverages supply, engineering, hydraulics, transportation & car rentals, technical trading, printing
& media advertising and management consultancy with dynamic presence across GCC and Asian
countries. Quality Group has emerged as one of the largest multi-faceted business enterprises in the
State of Qatar. Presently Group has 24 companies in diverse activities with more than 4000 employees
working under the Group.

Earlier this year, UNIKAI unveiled excellent results for 2015, and announced major expansion plans
across the GCC and beyond. The company signed several deals within the UAE and regionally, including
Qatar and Bahrain, to implement this vision. The company is set to expand its footprint covering nearly
200 routes in 2016.

-ENDS-

About UNIKAI:

UNIKAI Foods PJSC is a publicly listed company on the DFM stock market. It is one of the oldest players
in the regional FMCG market for over 38 years and boasts a diversified product portfolio offering juices,



dairy, ice cream, and foods. With an intricate distribution network across the UAE and Oman it is present
in 29 countries across the GCC and MENA region

For further information, please contact:
Virtue PR & Marketing Communications
P.O Box: 191931

Dubai, United Arab Emirates

Tel: 00971 4 4508835

Email: info@virtuemena.com

Website: www.virtuemena.com
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Press Release

Unikai’s Yellow Laban changes its look in Oman and offers even better taste

Consumers in Oman will definitely appreciate the new changes says CEO

Muscat, Oman, 02 June 2016: Unikai Foods PJSC, one of the major FMCG
companies in the Arabian Peninsula with main headquarters in the UAE, plans
aggressive distribution of a new ‘improved-taste’ of Yellow Laban, a favorite dairy
product in Oman.

Following extensive research and development, the new ‘Yellow Laban’ as it is
popularly referred to in Oman from UNIKAI caters to the preferences of the Omani
consumers through the new look of its pack and its improved taste.

Mr. Neeraj Vohra, CEO of UNIKAI said the company has been focusing on increasing
consumer satisfaction by delivering fresh products to our consumers at their nearest
points of purchase on a regular basis.

‘UNIKAI Laban is one of our company’s most well-received products by Omani
consumers and we will soon be offering our consumers the same product in a bottled
and cup format as well. With the month of Ramadan around the corner, we anticipate
even higher demand throughout the holy month especially from Omani retailers and we
will be launching a special Ramadan edition pack during the holy month,” he added.

“Since our inception in 1977, we have been witnessing a rapid growth because of our
excellent product quality and availability. We have become a household name in
significant pan Arab markets. We have introduced a new pack for Yellow Laban that
incorporates a slight adjustment to the taste. Our consumers in Oman will definitely
appreciate the new changes,” elaborated Vohra.

Yellow Laban is the market leader in Oman. The product has seen consistent growth in
demand over the past years. In general UNIKAI has expanded remarkably in previous



years adding several new distribution routes across the GCC. The company has also
signed a series of agreements since the beginning of the year with more expected to
arise in the coming period.

UNIKAI boasts a round-the-clock operation and state-of-the-art production facility
located in the UAE that ensures delivery of fresh Yellow Laban to its consumers in
Oman.

“Oman is an important market for us. Due to its proximity to our main production facility,
we are focused on making our products available through our extensive distribution
network. 2016 will see Unikai rolling out further stock keeping unit (SKU) enhancements
and new product launches,” concluded Vohra.

UNIKAI is behind major dairy, juices, and ice cream brands including Soft Scoop,
Frutina, Laser, Areej, Mumtaz, Delite, plus others.

-ENDS-

About UNIKAL:

UNIKAI Foods PJSC is a publicly listed company on the DFM stock market. It is one of the oldest players
in the regional FMCG market for over 38 years and boasts a diversified product portfolio offering juices,
dairy, ice cream, and foods. With an intricate distribution network across the UAE and Oman it is present
in 29 countries across the GCC and MENA region

For further information, please contact:
Virtue PR & Marketing Communications
P.O Box: 191931

Dubai, United Arab Emirates

Tel: 00971 4 4508835

Email: info@virtuemena.com

Website: www.virtuemena.com
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Press Release

UNIKAI teams up with Eco Lab and Zebak Emirates to lead the way in food
technology in UAE

Deal with Zebak Emirates to see building a central laboratory for Unikai’s
research and development while agreement with Eco Lab aims to enhance
investments in hygiene solutions

Dubai, UAE, 14 June, 2016: UNIKAI, one of the largest FMCG companies in the UAE,
has joined forces with EcoLab and Zebak Emirates to bring food production and quality
to the next level.

The deals, to be implemented over 5 years, will see Zebak Emirates building a central
laboratory for Unikai’'s research and quality development activities, fortifying their
commitment to providing consumers with only the best in quality products. EcolLab’s
agreement will see them jointly investing in hygiene equipment and products designed
to improve operations on all levels.

“These momentous partnerships are a reflection of the rapid growth and maturity of the
F&B sector within the UAE. We welcome this collaboration with two of the leading firms
in complimentary sectors, which clearly demonstrate Unikai’'s deep-seated commitment
to research and development, as well as quality,” said Mana Mohammed Saeed Al
Mulla, Chairman of Unikai.

The Food and Beverage sector in the UAE has seen significant growth in recent years
and Unikai have been playing a key role in this growth.

“As one of the most experienced players in the FMCG sector in the UAE, we see it as
our duty to lead the way with progressive R&D and quality standards. Our collaboration
with EcoLab and Zebak Emirates cements our commitment to bringing only the best to



our customers and setting the highest benchmark for the industry as a whole,” added Al
Mulla.

The deals sign-post the maturity of the F&B sector in the region and a growing
recognition that consumers should not have to settle for anything less than the best.

‘With consumers ever changing tastes and preferences, Unikai recognises the
significance of these deals. It will not only allow us to bring more of the best tasting
products to our customers, but will also ensure the highest quality standards that reflect
our position as an industry leader,” commented Neeraj Vohra, Unikai’'s Chief Executive
Officer.

“‘We are thrilled to be partnering with Unikai and commend its commitment to leading
the way in improving quality standards across the industry. Our combined expertise and
joint investment will provide the highest hygiene and safety environment across Unikai’'s
facilities, resulting in increased and sustainable operational efficiency,” said Tamer El
Ashmawy, VP & GM of EcolLab.

Jiji Manikkath, Managing director, Zebak Emirates added, “Zebak Emirates are proud
to be joining forces with Unikai to develop this state-of-the-art facility. Bringing all quality
facilities under one roof will ensure optimum performance from the quality team, the
benefits of which will guarantee the finest consumer experience.”

-ENDS-
About UNIKAI:

UNIKAI Foods PJSC is a publicly listed company on the DFM stock market. It is one of the oldest players
in the regional FMCG market for over 38 years and boasts a diversified product portfolio offering juices,
dairy, ice cream, and foods. With an intricate distribution network across the UAE and Oman it is present
in 29 countries across the GCC and MENA region

For further information, please contact:
Virtue PR & Marketing Communications
P.O Box: 191931

Dubai, United Arab Emirates

Tel: 00971 4 4508835

Email: info@virtuemena.com

Website: www.virtuemena.com
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Press Release

UNIKAI Foods forays into Bahrain through deal with Behzad Group

UAE'’s oldest FMCG group, with 29 markets globally, sees great potential in
Bahraini market

Dubai, UAE, 18 June 2016: UNIKAI Foods, one of the largest FMCG companies in the
UAE, will make a debut in Bahrain following an agreement with Behzad Group, a
leading company in Bahrain building finishing materials and solutions. The MoU was
signed by Neeraj Mohra, CEO of UNIKAI and Steve Sutton, General Manager of
Behzad Group in the presence of Mr Mana Mohammed Saeed Al Mulla, Chairman of
UNIKAI and Mr.Fawaz A. Behzad, Director of Finance and Admin

With this move, Behzad Group is tapping into the FMCG industry through distribution of
UNIKAI’s portfolioof products in Bahraini market. “UNIKAI is pleased to partner with
Behzad Group to become our distributor in Bahrain. We see great potential in the
Bahraini FMCG market,” says Mana Mohammed Saeed Al Mulla. “We are happy to
bring our four main categories of diary, juice, ice-cream, and foods to consumers in the
Kingdom through this partnership. Our expectations are high and we are confident that
the resultant competition among different players and strong category offerings of
UNIKALI will benefit consumers.”

“‘We are delighted to tap into the FMCG industry, and join hands with UNIKAI Foods,
which is the region’s oldest FMCG group. This partnership is very important in the
growth of Behzad Group. Their expertise in the consumer packaged goods business
and our local market knowledge make a great combination that we will leverage on to
steer the FMCG sector in the Kingdom. Behzad Group will also utilise its expertise in
the logistics industry to make of this strategic partnership even more meaningful,” says
Steve Sutton.

“Since its inception in 1973, Behzad Group has had an extensive warehousing and
distribution capabilities, and today after over 4 decades of import experience in the
Bahrain market it was a natural step to expand into new sectors such as food
distribution. This move carries greater significance since it revolves round a partnership
with a leading regional FMCG company. We are fully geared to make UNIKAI Foods
products household names in Bahrain,” adds Fawaz.



UNIKAI is set to expand its footprint covering nearly 200 routes across UAE and Oman
in 2016. The company is now present in 29 countries across the GCC and MENA
regions and it is continuously engaged in entering new markets through a thorough
market analysis and developing customised food products.

-Ends-

About UNIKAL:

UNIKAI Foods PJSC is a publicly listed company on the DFM stock market. It is one of the oldest players
in the regional FMCG market for over 38 years and boasts a diversified product portfolio offering juices,
dairy, ice cream, and foods. With an intricate distribution network across the UAE and Oman it is present
in 29 countries across the GCC and MENA region

For further information, please contact:
Virtue PR & Marketing Communications
P.O Box: 191931

Dubai, United Arab Emirates

Tel: 00971 4 4508835

Email: info@virtuemena.com
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